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Departmental/Directorate overview
	

	Nest Insight is a public-benefit research and innovation centre set up by Nest Corporation in 2016 to find ways to support low- and moderate-income workers to be financially secure, both today and into retirement.
We conduct rigorous, cutting-edge research, working collaboratively with industry and academic partners to understand the needs and behaviours of the new generation of savers created by the UK’s pensions auto enrolment system. We also consider how self-employed workers and others at risk of missing out on pension saving can be brought in. We use our data-driven insights into this wide range of financial challenges to identify and test practical, real-world solutions.
Together our team of around 25 delivers an ambitious programme of research, publications and events, sharing best practice, both nationally and abroad. The team is passionate about the work we do and proud of what we are achieving. We are innovative thinkers, not afraid to challenge the status quo. We work flexibly, creatively and collaboratively. We are committed to supporting each other to learn and develop.


The role
	

	We are looking for an exceptional, well-rounded marketer to help evolve our communications and engagement function. This is a rare opportunity to join an influential, growing, purpose-led organisation focused on financial security and inclusion. In this newly created role, the Marketing Manager (B2B) will:

Support communications colleagues in ensuring the team has the right tools and technology in place to build and engage a large ecosystem of stakeholders (primarily business-to-business audiences)
Establish and manage communications and engagement reporting, providing insight to strategic partners and the internal team on which campaigns, channels and tactics are working
Partner with colleagues to move our content effectively across channels, including our website
Support on project management of key initiatives, gaining experience of a broad range of exciting communications activities – from brand management to managing high-profile stakeholders
Working closely with the Associate Director of Communications, help join up the communications team with the wider organisation, ensuring it is working effectively as a central service and strategic function


Scope and deliverables 
Accountability
	

	This is initially an individual contributor role.
As with all members of the Nest Insight team, this person will need to be highly proactive and open to learning  – but day-to-day, they’ll will work in partnership with the Associate Director of Communications and the rest of the communications team, continuously evaluating and improving the way processes and systems work.

There is scope in this role for an ambitious, proactive team member to work with increasingly autonomy, acting as a problem-solver for communications and the wider team.


Deliverables
	

	[Technology] Management and continuous improvement of key marketing systems – incl. CMS, CRM, email
[Technology] Comms reporting dashboards in place – including ad-hoc support on reporting insights
[Content management] Content toolkits in place and updated, across our research programme
[Stakeholder management] Ongoing counsel for communications team and wider team on our content toolkits, marketing systems and ways of working 
[Project management] Project plans and ongoing management of key communications initiatives


Relationships and autonomy
	

	In order to hit the ground running in this role, this person will need to build close working relationships with their colleagues in the communications team – and over time, begin building problem-solving relationships with Nest Insight’s management team and business operations team.

They may also be required to build links with Nest’s wider marketing colleagues, ensuring we are sharing best practice on tools and processes and using resources effectively.


Role requirements
Experience and technical skills
	

	Experience working with, and integrating, key marketing systems, including:
CRM (experience with platforms designed for SMEs, e.g. ‘Less Annoying CRM’, preferred but not essential)
Email marketing (experience with platforms designed for SMEs, e.g. ‘Mailchimp’, preferred but not essential)
CMS (experience with ‘WordPress’ preferred)
Experience of auditing, selecting and/or migrating to/from these systems is preferred but not essential
Content management and marketing
Marketing and communications reporting (including building reporting dashboards, and familiarity with communications reporting tools like Sprout Social)


Personal attributes
	

	Strong professional experience required in a role such as: Marketing Operations, Digital Marketing, Marketing Manager
Demonstrable passion for technical skills and process/problem-solving
Keen to learn
Comfortable managing competing stakeholder needs
Supportive team player
Able to deliver at pace


Differentiators
	

	This is a rare opportunity to own a newly created role which helps evolve a critical function within the Nest Insight team.

You’ll be joining a positive, highly collaborative, supportive communications team – in a role with scope to learn, grow and play a key role in our success in future. And you’ll be actively encouraged to learn, with room to test new ideas, budget to support your learning and a team that places a high value on acquiring and sharing new knowledge and best practice.


Working pattern
	

	This is a full-time role, but Nest Insight is a flexible place to work and we’re open to discussing different flexible working arrangements.


Grade Descriptor
	

	3: Works to achieve operational targets with some direct impact on the results within the job area. Works independently, under limited supervision on moderately complex projects / assignments.
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