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Organisational overview
Nest is a great government delivery success story. Established in 2010, Nest has been a critical pillar of the government’s automatic enrolment pension programme, with a public service obligation to accept any employer wishing to use the scheme to discharge their automatic enrolment duties. 
Now with over 8 million members, our award-winning pension fund is tailored to members’ requirements by combining extensive research and an expert understanding of their needs. First-class investment practice and governance are the backbone of our organisation. We invest responsibly and sustainably and are always transparent about the choices we make. It is both a privilege and a responsibility to help each of our members achieve the retirement they want. 
It’s important that Nest has an equally diverse workforce and promotes an inclusive culture. This is in line with the organisation’s values and ensures that Nest is a corporation fit for the future. 
Departmental/Directorate overview
	

	The Brand Team sits within the Nest Experience Directorate and was established in 2025, sitting alongside Proposition and Experience functions. It brings together Brand Strategy, Marketing, Social Media, External Communications and Creative.
A rapidly expanding team of over 30 led by the Director of Brand and Marketing, the department is responsible for growing awareness, trust and engagement with Nest across our customer base of Members, Employers and Connectors.
Integrated Planning acts as the coordinating hub that aligns brand, marketing, communications, creative and channel activity into a single, measurable plan.  The role of Integrated Planning Lead will report into the Head of Integrated Planning.


The role
	

	We are looking for an Integrated Planning Lead to help shape, coordinate and optimise planning across Brand, Marketing, Creative and Communications.
Working closely with leaders across Brand, Marketing, Creative, Communications, Customer Propositions, Experience and Insight, you'll bring together multiple priorities into a single integrated plan that drives organisational objectives, supports our customer and employer strategies, and maximises the impact of our investment.
You'll operate at the intersection of strategy, planning and delivery, ensuring activity is aligned, prioritised and measured effectively. Through strong stakeholder management, structured planning processes and data-led decision making, you'll help teams navigate complexity, identify opportunities and deliver greater impact from our combined activity.
This is a highly collaborative role requiring someone who can connect the dots across multiple workstreams, bringing together diverse perspectives, balancing competing priorities and creating clarity around what matters most.


Scope and deliverables 
Deliverables
	

	Integrated Planning 
· Lead the development and coordination of annual, quarterly and monthly integrated planning cycles across Brand, Marketing, Creative and Communications. 
· Translate organisational priorities into clear, measurable plans and roadmaps. 
· Ensure activity is aligned across paid, owned, earned and shared channels (as appropriate) to maximise effectiveness and efficiency. 
· Identify and manage dependencies, risks and opportunities across programmes, campaigns and initiatives. 
· Facilitate planning forums and governance processes that support effective prioritisation and decision making.

Portfolio Governance and Prioritisation 
· Own the planning and governance framework for the Brand, Marketing, Creative and Communications team. 
· Maintain visibility of priorities, milestones, risks, dependencies and resource requirements. 
· Coordinate brand team portfolio reporting, business reviews and leadership updates. 
· Establish effective prioritisation processes to ensure resources and investment are focused on the highest-value opportunities. 
· Support strategic planning and business case development for future initiatives. 

Performance and Measurement 
· Develop and maintain reporting frameworks that provide visibility of marketing, brand and communications performance. 
· Work with insight and analytics teams to ensure plans are informed by customer insight, market intelligence and performance data. 
· Monitor progress against objectives, KPIs and investment plans, identifying opportunities for optimisation. 
· Connect marketing and brand performance with wider business and customer outcomes. 
· Support the wider Integrated Planning team with our Marketing Mix Modelling (MMM) work, using the modelling to inform longer-term planning. 

Budget and Investment Planning 
· Support planning, allocation and tracking of departmental budgets and investment. 
· Provide visibility of spend, forecast requirements and investment effectiveness. 
· Help ensure resources are aligned to strategic priorities and deliver maximum value. 

Operational Excellence 
· Continuously improve planning processes, governance frameworks and ways of working. 
· Simplify complexity through clear processes, tools and reporting frameworks. 
· Champion collaboration across teams, functions and external partners. 
· Support the adoption of technology, automation and AI to improve planning and operational effectiveness. 

Stakeholder and Supplier Management 
· Build trusted relationships with senior stakeholders across the organisation. 
· Deputise for the Head of Integrated Planning where required. 
· Influence decision making through clear insight, structured recommendations and strong planning discipline. 
· Work with agency and delivery partners to ensure plans are coordinated and effectively executed. 
· Act as a key connector across Brand, Marketing, Creative, Communications, Proposition, Insight and Operational teams. 

Agency roster and supplier management 
· Partner with our Brand Leadership Team and Head of Integrated Planning to build our agency roster and ecosystem. 
· Evaluate our current agency model, identify any capability gaps and make recommendations to inform and shape our future roster composition, building on and/or challenging existing thinking as appropriate. 
· Bring in best practice examples from outside of Nest – including the role and influence of AI - and ensure our agency model is fit for purpose over the short, medium and long term. 
· Ensure our proposed roster represents value for our members. 
· Act as our team lead in the roster development, liaising with procurement and other parts of the organisation as required. 
· Partner with BLT members and their teams on the development of agency briefs and procurement processes, including scoring and contracts. 

	


Role requirements
Experience and technical skills
	

	Essential 
· Significant experience in integrated planning, marketing strategy, marketing operations or business management. 
· Experience working within a complex, matrixed organisation. 
· Strong commercial awareness and ability to translate organisational priorities into actionable plans. 
· Proven stakeholder management and influencing skills, including experience working with senior leaders. 
· Experience developing governance processes, planning frameworks and performance reporting. 
· Strong analytical capability, using insight and data to support decision making. 
· Excellent communication, facilitation and relationship-building skills. 
· Ability to manage multiple priorities and drive alignment across diverse stakeholder groups. 

Desirable 
· Experience within financial services or another regulated environment. 
· Experience of portfolio management, governance or operational planning disciplines. 
· Knowledge of marketing technology, reporting platforms and measurement frameworks. 
· Experience leading process improvement or organisational change initiatives.



	


Differentiators
	

	This role is central to ensuring the Brand, Marketing, Creative and Communications team operates as a connected, high-performing function. You'll help turn strategy into action, bringing together people, plans, investment and performance into a single integrated view. By creating greater alignment, visibility and accountability, you'll play a key role in maximising the impact of our work and helping Nest deliver better outcomes for members and employers.


Working pattern
	

	Hybrid, Tuesday and Thursday in London office


Grade Descriptor
	

	Grade 2
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