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Departmental/Directorate overview
	Give an overview of what your department’s function is within Nest Corporation, team size, department deliverables/objectives. Include how this role fits in to the team and who they will report into. 
Note: Language used should be inclusive and unbiased avoiding expressions that express or imply ideas that are sexist, racist, or otherwise biased or prejudiced towards certain groups. Maintain gender balance by avoiding superlatives, gender-charged words and gender specific terms. Use the pronouns ‘you’ or ‘they’ rather than ‘he’ or ‘she’. Avoid using complicated jargon or acronyms. See LinkedIn’s inclusive job descriptions for tips.

	

	Established in 2010, Nest has been a critical pillar of the government’s automatic enrolment programme, with a public service obligation (PSO) to accept any employer wishing to use the scheme to discharge their automatic enrolment duties. 
From a standing start, we have delivered a high quality, low cost pension scheme, open to all, which has not only delivered on its mission, but helped to drive up standards and best practice across the industry. Now with over 13 million members, Nest is playing a critical role in helping people save for their retirement many of them low to moderate earners who may be saving for the first time and moving jobs frequently. 
Nest now occupies a place in the market as a major Master Trust, a sector that has grown following the introduction of automatic enrolment and that we believe has great potential for delivering pensions to mass market consumers for many years to come, leveraging scale to offer low cost, modernised services in the context of strong Trustee governance. 
To best serve our diverse customer base, it’s important that Nest has an equally diverse workforce and 
promotes an inclusive culture. This is in line with the organisation’s values and ensures that Nest is a corporation fit for the future.
Directorate overview
The Nest Experience directorate is responsible for developing and evolving the propositions for our customers, for the service and experience that they enjoy and working with our delivery partners to ensure their data and assets are kept safe. This includes:  
· Definition of our customer strategies 
· Developing, maintaining and evolving our customer value propositions 
· The brand and marketing of Nest to our customers 
· The design of the service experience our customers enjoy across all channels 
· Working with our partner, TCS, to deliver a service that delights our customers and keeps their data and assets safe 


The role
	Give a brief description of the role.

	

	We’re seeking a Creative Lead to elevate our brand and build lasting trust. You’ll transform insights into bold, memorable ideas and connect brand strategy with cultural relevance and creative excellence. Your work will spark attention, drive conversation, and deepen our brand’s impact.
You’ll spot opportunities for breakthrough moments, shape cross-channel ideas, and collaborate with teams to bring them to life. Combining strategic clarity with creative expertise—whether as a writer, art director, or other specialist—you’ll partner with copywriters, designers, marketers, and agencies to turn vision into reality.



Scope and deliverables 
Accountability
	You may not need to have something entered against each of the following questions but you should consider each of them ensuring the language used is inclusive and unbiased (please speak to the recruitment team for further guidance on inclusive language). 
How many people will this role manage directly/indirectly?
Which budgets will this role own?
What delegated expenditure limits will this role have?
Which contracts or services will this role manage/be required to procure?
Which processes will this role own/author/significantly contribute to?
What policies will this role own/author/significantly contribute to?
Which line of business systems will this person administer?

	

	· Support the Head of Brand and Brand Strategy team in driving the creative direction for the Nest brand, and the embedding and adoption of brand guidelines across the organisation.
· Lead, mentor and develop a team of six people (four direct reports), fostering a collaborative, ideas-driven culture.
· Support creative excellence, consistency and innovation across the organisation
· Oversee the design and management of workflows, project planning and resource allocation to ensure efficiency and quality. 
· Oversee the development and management of the asset management system
· Contribute to the development of effective relationships with external creative agencies, freelancers and production partners.
· Stay at the forefront of design and technology trends, particularly in digital, animation and AI.



Deliverables
	Keep bullet points in this section relatively generic and long-term to the role i.e. they won’t be outdated by a yearly change in objectives. Points here may include:
What types of product/process/policy improvement and change tasks you would like the candidate to deliver?
Are there any technical deliverables relevant to this role e.g. production of monthly accounts or production of monthly volumes model?
What operational/transactional tasks that will be conducted by this role e.g. regular reports/MI this post will be required to produce and/or 
sign off.
Will this role need to manage specific projects? If so, what will be the nature of them?

	

	· Translate business, brand and marketing briefs into compelling creative concepts and deliverables for brand and marketing activity, customer facing communications and other internal and external communication activity across a wide range of digital and off line channels.
· Develop and shape bold, talkable creative ideas that build brand fame, trust, and long-term equity.
· Guide execution across channels, collaborating with comms, social, and media teams to ensure ideas are powerfully executed everywhere the brand appears.
· Oversee the prioritisation and execution of creative briefs across all channels in fast-paced production cycles, using relevant planning tools and methodologies to ensure efficient workflow.
· Design and deliver high-quality creative for digital and print.
· Represent the creative function in meetings, offering creative input from concept to delivery.



Relationships and autonomy
	What levels of seniority would this role regularly interact with/influence? e.g. Heads of, Directors, Executive Board, Trustees?
List the teams/immediate colleagues you expect this person to interact with to be successful in this role.
Are there any key external stakeholders that this role will need to work with?

	

	This role reports the Head of Brand, and sits within the brand, marketing and external comms team within Nest Experience.
Key relationships are with the other managers within the team, but also other managers and stakeholders across Nest for whom the creative team delivers solutions.
We are building our agency roster, and this role would be pivotal in collaborating with creative agencies in particular.


Role requirements
Experience and technical skills
	The employee will be able to demonstrate the following experience and technical skills:
Detail the experience needed to perform this role effectively. You should avoid stating times on the amount of experience, for example ‘five years’ experience’, and focus on what the right candidate would have been involved with or achieved in that time.

	

	· Significant experience in delivering creative solutions to brief gained either agency side or inhouse, with a proven track record of impactful creativity.
· Significant experience developing brand and marketing communications and campaigns for consumer brands, B2B experience desirable.
· Strong track record in developing high performing teams.
· Experience building and maintaining Design Systems or guidelines.
· Experience with Monday.com, Figma and Frontify desirable.



Personal attributes
	The role will require someone with the following personal attributes:
Please detail the key attributes/competencies that will lead to successful performance in this role. These are not normally measurable on a CV, so are assessed at interview stage. This is an opportunity to set out what good looks like and might be a set of short bullets, for example, engaging communicator, adaptable to change, ability to prioritise. 
Education, qualification and professional membership requirements
List all mandatory professional qualifications (and indicate they are mandatory).
List professional memberships and/or affiliations and indicate if they are beneficial or essential.
Please detail other qualifications that would be essential or desirable to performing this role successfully and indicate if experience would be a valid substitute (e.g. degree-level education or equivalent experience).

	

	· A big-idea thinker who can connect brand strategy, cultural insight, and creative execution into work that cuts through.
· Passion for innovation and experimentation, with a willingness to push boundaries.
· Confident communicator who can inspire teams, give clear direction, and champion brave ideas.
· Collaborative, diplomatic, and adaptable team player who builds relationships quickly.
· Resilient and able to remain calm and positive under pressure.
· Organised, with excellent project management skills and the ability to manage multiple projects simultaneously.



Differentiators
	This section allows you to bring out some of the features of the role that might not be covered above and is particularly important when the job description is used in the recruitment process. It might just be a few short paragraphs, but these should allow a candidate to get a better flavour of the role at Nest and decide whether it matches their expectations.

	

	Roles like this don’t come up very often. This is a chance to play a key role in the transformation of a purpose-led organisation and improve retirement outcomes for millions of people. 
You’ll be joining Nest at a time of exciting transformation and you’ll be a key partner in helping the organisation and our members to achieve their goals.  We have an ambitious new brand and marketing strategy which is a key element of our new corporate strategy, developed to realise our Purpose: Building financial peace of mind for all.
You’ll work with a dynamic and dedicated team of professionals from diverse backgrounds and have the opportunity to shape your own team.


Working pattern
	This section allows you discuss about flexibility allowed for the role.

	

	Nest supports hybrid, flexible working and we are open to flexibility for this role.


Grade Descriptor
	Insert high level grade descriptor.

	

	<Insert text>
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